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ABOUT US

“Let me not to the marriage of true minds Admit
iImpediments.” It is easy to be romantic when your
name is William Shakespeare. Perhaps a little less so
when you share your working life with your partner.
And yet, as a married couple, we achieved a successful
enterprise thanks to our passion for design, the arts,
drawing and photography.

After having graduated from the prestigious Brera
Academy and SPD-Scuola Politecnica di Design in
Milan, we undertook our projects and then opened

Blu, our graphic studio, in 1993.
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+ Being acute listeners and observers, we clearly identify
i our clients’ needs, taking an active, strategic role
iy with our ideas, suggestions and our long-established
expertise. We can contribute to the development
of a project and individual brands alike, with
: custom-tailored brochures, catalogues, packaging,
g logotypes and editorial products.
= Our creative team is always on the lookout for new,
- inspiring and challenging ideas, where we can show
o our mettle.




Impeccable service,

logistical support,
; ABOUT US
Itinerary planner

and customised solutions
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Unwind, have fun,
and give yourself the thrill

. " of a short cruise
18
‘‘‘‘‘‘‘ Preparing for a trip: can you think of anything more
. Pe— g o exciting? The magic of uncovering new places and
M 7 - - x unusual destinations is the essence of an infinite

allure. This selection of brochures, tailor-made logos

and coordinated images conveys our creative spirit.
Every place has a soul, revealed in a harmony of

colour combinations and memorable graphics,

BROCHURES
/
TRAVEL

expressing sensations, emotions and awe.
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Every journey unveils an idea, a project and an
intuition: with our graphics we bring your thoughts
to life. We blend exciting texts with images that are
engraved in your hearts: aesthetics blend with shapes
and graphics that are accurate, stylish and melodic.

Each page is a window that opens onto the world.

EDITORIAL

A travel magazine is not easily forgotten and is

DESIGN

an invitation to set off and explore.

TRAVEL
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LLM LUXURY LAKES & MOUNTAINS

Claudia Da Rin
Lusury Lakes and Mountalns
Prima Strada, 25 / 20080 Segrate (Milano) ! ltaly
T +39 02 70308556 / M +36 335 TO7007%
claudia@lImeallection.com
www. lunurylakesandmountains. com

Claudia Da Rin

Luxury Lakes and Mountains
Prima Strada, 25 / 20090 Segrate [Milano] ltaly / T «+39 02 70308556 / M +39 335 7079079
claudia@limecollection.com / www.luxurylakesandmountains.com

Lunury Lakes and Mountains
Primna Strada, 25 / 20090 Segrate {Milano) ltaly / T +39 0F TOIOESSE / M +39 335 7079079 / M +39 333 BOS9077
infe@llmeallection.com / clavdia@llmecallection.com f www. lumurylakesandmouniains. cam
Claudia Da Rin / Prima Strada, 25 / 20090 Segrate {Milano] italy / C.F DRNCLDGACEIAIGEM / PIVA ITOIR4E8500957




LLM LUXURY LAKES & MOUNTAINS
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CLAUDIA DA RIN

BIENLER HEPULE VILLAS & FRLCHT FARPRLEE WEwE i VT CaRTALT F REAY VEAVEL YEF TiFg
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ClaudiaDaR

Ntemational Sales Represegk

Clawsdfia Dia Rin provides world-class sales representation services for
Luzury, Boutique Hotels & Villas and unigue travel experiences.

1a slraxda, 25 - San Felice
20000 Segrad

markstinghoimclindaninit

claudiz@imooechion com
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CLAUDIA DA RIN / brochure

It Is the culture expressed through our relationships, and the benchmark for our work.

To be unforgettable is our mindset when engaging with Hotels and Buyers. Hotels can be sure of our

innovative, inclusive and down-to-earth approach; we are a highly effective extension to your team.

We combine our world-class expertise and know how to support Hotels with both full-time, retained
entation and one-off, short-term contracts with the opportunity to strengthen your sales

through specified tasks. We are also used to working with Hotels affiliated with Leading Hotels of

the World, Small Luxury Hotels, Preferred and Relais & Chateaux.

The tourism Industry has become extremely competitive, putting pressure on the hospitality ¢

as well. As an independent hotel owner, having outstanding marketing content is the n sary

requirement to gain an e«

npetitors and stay on top in the mar
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THE DOLOMITES . Ry LAKE GARDA




L'EA BIANCA LUXURY RESORT - SARDINIA / logotype restiling & brochure




SARDINIA / brochure
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SU GOLOGONE EXPERIENCE HOTEL - SARDINIA / brochure




SU GOLOGONE EXPERIENCE HOTEL - SARDINIA / brochure
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CAPRI ON BOARD YACHT MANAGEMENT COMPANY
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i YOUR WISH I5 OUR COMMAND
SMART LUXURY DEFINED BY HIGHLY BESPOKE SERVICES THAT FULLY ADDRESS YOUR PERSOMNALITY



I on A

Wi AR EL HESET M A B A G E M E N T C O M P A N Y

COMPANY PROFILE

i YOUR WISH IS DUR COMMAND 77
SMART LUXURY DEFINED BY HIGHLY BESPOKE SERVICES THAT FULLY ADDRESS YOUR PERSOMNALITY

THE LUXURY YACHT FLEET
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CAPRI ON BOARD YACHT MANAGEMENT COMPANY

DAILY EXCURSIONS & MINI CRUISE

& . /| brochures




LUKURY EXPERIEMCE
YACHT CHARTER

CAPRI ON BOARD / brochures

Over 100 luxury yachts
for an unforgettable

experience

A SELECTION OF OUR
LUXURY YACHTS &

BOATS COLLECTION

MY AICON 72 SL

AICON 72 SL is a luxurious boat studied with at-
tention to the smallest details in order to guaran-
tee our guests a unique experience. Large areas
at the stern and the bow with a big sunbathing
Zone to give clients the opportunity to enjoy the

breeze while getting a tan.

lenght; 72 ft / 23.00 mt
width; 17.42 ft / 5.31 mt
daily excursion guest: 12 8 cruise guest: 8

cabins: 4 restrooms: 3 crew: 2




LA DOLCE VITA TRAVEL CLUB
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LA DOLCE VITA TRAVEL CLUB
MAIRCE! « KEMYA

TEL +254 7056460097
IMNFO@LADDLCEVITATRAVELCLUR. COM
WAL LADOLCEVITATRAVELCLUB . .COM

TEL +254 705460097



ALLURE AND l

A journey starts with a dream and a plan.
When potential meets expectation
the landscape changes.
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BYBLOS ART HOTEL VILLA AMISTA / brochure

UN VIAGGIO NELL

Stefane Gatolons, Resident Monager



-~ forme

Lisgrinn dhiriafys o Biylubea Ao o @ brumy el crpnty o
Mlenunder Mandn.
iR ¢ dere ihe

- ha armanicrols skt
e T T
isrnbeet chinsrd o ¥ille
Ariaits, Colonl aoes &
ko plasiiches ol bonckene
__?—ﬂllllnﬂ-i-u—l
e ks pemtwesterichy ped

BYBLOS ART HOTEL VILLA AMISTA / brochure
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VENETO HILLS GOLF & SPA
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VENETO HILLS GOLF & SPA
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VENETO HILLS GOLF & SPA
s i vt Al s Rover o Fiiie

Weneto Hills Golf & 5PA
Larga Marconl, 8
35031 Abano Terme (PD) Kaly
Tel +39 045 BE6660T - Fax+39 (49 BEEE613
booking@venetogolfhotels.com

wesw venetogolfhotels.com

Largo Marconi, 8 - 35031 Abana Terme (PO} taly - Tal 38 043 BE66G03 - Fax +39 042 BE6EE1S - booking@venetogolfhotel com - www venstogolfhatels com



VENETO HILLS GOLF & SPA / brochure

GOLF CLUB
FRASSANELLE




5 AL N YN

-+ Ipp

L f.'- .{iﬁ‘fgf {

M

| editorial design



soomi

LLM MAGAZINE [/ editorial design
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LLM MAGAZINE

/

editorial design

DOLOMITI / VAL GARDENA
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REINHOLD MESSNER

The Castle of the Wolkentein Earls, Gardena
Castle is fascinating and charming. Located
between Santa Cristina and Selva di Val
Gardena, it was built between 1622 and

1641 by Engelhard Dietrich von Wolkenstein-
Trostburg with the idea of having a summer
castle and a hunting lodge. Solid and imposing,
it was certainly inspired by medieval fortresses.
Used as the seat of the court of Selva until the
end of the 18th century, the Wolkenstein family
put it up for auction in 1826, In 1863, Count
Leopold van Walkenstein-Trasthurg donated
the castle to the municipalities of Santa Cristina
and Selva, to have it transformed into a house
for the poor. Baron Franchetti, a well-known
Africanist and father of the charming woman
loved by Hemingway, Afdera, bought it in 1926
and then restored it. The family often resides
here in the summer and the castle, with its
attractive Renaissance architectural elements,
can only be admired from the outside. Put
yourself in the picture and marnvel at this and
other captivating castles.




LLM MAGAZINE [/ editorial design

LAGO DI COMO

A floating swimming pool on the lake
becomes reality in this most stunning destination,
where allure and charm abound.
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LLM MAGAZINE [/ editorial design
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VILLA CRESPI

MNext door to splendid Orta San Giulio, this five-star
Moorish extravaganza is the amusingly eccentric dream of
cotton trader Benigno Crespi, who had it built in 1879
Recently renovated, the style and passion of the past
are epitomised by the current owners, Cinzia Primatesta _
and Antonino Cannavacciuolo. The Two-Michelin-starred e B R Opulent interiors, silk walls, four-poster beds S .
restaurant is led by the chef patron in an extraordinary A =Rl /] and sprawling gardens. Villa Crespi is a star that shines e ' v NE B
¢ o fR o on the international hospitality scene. - ! e 2 . Y
culinary journey across Italy. Relax in the sublime Ayurvedic N = A byt el : I

wellness suite and fantasise about the extraordinary

A\’ ._--,____ﬁt_--;-u.--;,w surroundings. The history, art and nature of a sublime

e —— - e .-_ :‘—::_-:-__I_‘__‘__
- ;I,':'- v k‘:{ ; '{\_1 . -r.-:“:“"l_-'-—l-i- venue leave guests with lasting memories in what used to
O O AN AT , |
:'_ ' i ¥ ’{ """l ?& be a meeting place for artists, poets and the royalty.
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Sardegna
esclusiva: /u Costa Smeralda

Sardinia special: Emerald Riviera

gOZUSﬂSSﬂ-Hﬂﬂ W : R e roge

Tori NO Spagna da scoprire sudafrica: stile coloniale e vini doc

v Discovering Spain N South Africa: Colonial 5tyle and DOC Wines
Gluttonous Turin 2 - . 2
: Sapore di sale Colline d'incanto: il Senese
r)() The taste of salt Bewitching Hills: the Senese
&/ weekend  ppq adige: A i ousto” R
dl primavera arte guurmandg in quota = 1 AL (¥ & l’:‘.'t"rlf” - all-:-gatu viaggi In regalu

20 springtime weekends Alte Adige: gourmand art on the mountains k pa supplement: 400 “tasteful” holidays. Gift travels

www viedelgusto.it
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VIE DEL GUSTO MAGAZINE / logotype & editorial design
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Costiera Amalfitana
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VIE DEL GUSTO MAGAZINE [/ editorial design

Venezia da mangiar&‘
Tasteful Venice ﬂ -
(|

s tlail sl s collina Ot Firerae

Fiesole: the exclusive hill of Florence =

Spiagge e calette segrete di Sardegna
Intimate beaches and sea infets in Sardinia
Delizie di ghiaccio: granite
ee delicacies: the granita

Le Vie del Vino: novita d'estate

The routes of wine: summer news

Ceramiche d Ti esposte
‘ in un negozio di souvenir
travel Posilano e le alire : b : - - a Ravello
¢ - d ' . Ceramics fram Vietri on display
in a souvenir shop in Ravella

Le ceramiche artigianali, apprezzate in tutto il mondo,
rappresentaro uno dei cardini dell economia locale

From ceramics to paper

Enticing Postano boutigues
and the tiny craft shops
. i “a of Amalfi this delightful
Sapiente il movimento del tornio, preciso e fan- ; e : : ' c iy Ll £ coastline offer the perfect
i =" 5 - excuse for shopping. First
stop, the famous coloured
ceramics of Vietri sul Mare.
- : The vases, plates, jars
il sole, I'asinello. C'& poi la carta fatta a mano, A ? : o b w' ko - - and tiles are the cori

dipin

tor, le donne th si recano .=|||.=l fontana, la luna,

altro significativa stendardo artigianale del com-
prensorio: | pro di pulizia dei cendci, rattop-
patura o asciugatura che animavano le cartiere
di un tempo sono ancora ben riprodotti nel Mu- RS . , : g . ; g centuries. Hand made
' f paper is anaother proc
proudly upheld in the
‘ E ; the techniques of cleaning
ca di Vietri (tel. 089211835) o™ y e : ’ T LY ) B P e the pulp, patching and drying
: ' L : : used by the artisans
i : % \ i | i - 2 . th hout the centuries
Una montagna di cose buone \ £ /). e g gl i
q f P are on display in the Museo
| : della Carta of Amalfi
rastati da una = [tk e N ilae b N o T {museodellacarta.it). It's worth
- . visiting e the Museo
della Ceramica at \ietri
¥ o _ Wi e " : N The famous ligueur limoncello
sta di .ihmalfl, un erJTtIZ'} ellittico e allungato mai - oy - Ar L an . < 4 is praduced by thirty or more

seodella Carta di Amalfi (museodellacarta.it) che

conviene visitare al pari del v o della Cerami-

Tuttavia da queste parti | prodott d'artigianato

ail limone Igp della Co-

inferiore ai 100 grammi, d'aroma e profumo for- et - B , : : A laboratories along the

' ; : : coastline based a traditional
recipe but f

; | . T z " by different families and local
Jlioline di menta. Da questo, una trentina di LA : R =L ¢ : : 4 sillagers. Lemons are also

te, che si pud mangiare al naturale, buccia com-

presa, e magar con I"agglunta di sale, 21

laboratori della Costa ricavano il famosissimo li- i e N B T A ' Aoy LAY L i - the gredient of jellies,
; ! fams and mouth-wa
cakes. Moving to the we:
. ; part of the coast we find
sane, Sono a di limone anche cor e, ' " b { T - small piennolo tomatoes,
marmellate e una serie di ghiottissime torte, g o , - #i, o Y e (bell towers in the local dialec
- : . due to the way they
are bunched together
once picked)

moncello, liquore senza una ricetta codificatama
variabile da delle tradizioni familiari e pae-

Gozzi inun porticciolo della c::sta
Sopra, una delle imbarc
utilizzate per la

sulla spiaggia grande a Positano

Fishing hoats in a small port of the co

6 viedelgusto.it a1 Sy viedeigusto.it 7
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VIE DEL GUSTO MAGAZINE / editorial design
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travel charme nel deserto

Qui sotto, La Gazelle d'Or Hotel
a Taroudant; in alto, Les lardin
des Douars a Essaouira

Below, the Gazelle d'Or Hotel
in Taroudant; above, Les fardin
des Douars in Essaouira

6 viedelgusio.it
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Dopo una quarantina di chilometr di rettilineo,
la strada si trasforma in un serpente su per le
colline purpuree e, passata Ait Barka, diventa un
arabesco inciso sui paesaggi montuosi. Arrivia-
mo a Ouarzazate dopo quattro ore. Visitiamo la
kasbah di Taourirt, per comprare i bei tappeti
berberi. Da qui ci dirigiamao a Skoura e poi sval-
tiamo a sinistra per Tondout, addentrandoc nel
cuore dell'Atlante. Piantiamo il primo bivacco su
un pianoro vicino al villaggio di Tatia Ait Zarghar
el'indomani affrontiamo una sterrata per amam-
picarci sui monti. Entriama nel letto di un fiume
e, superato il canyon dell'Cued Assif, dove
"shocciano” grappoli di case color terra, giun-
giamo al villaggio berbero di Imi-n-0ulaoun.
lbrahim Boukyoud ci invita ad entrare nella sua
gite d'etape (ostello); ¢i sediamo sul tappeto per
bere té alla menta e ascoltare gli affascinanti rac-
conti di montagna. Da vent'anni, infatti, guida i
trekking sull' Atlante fino a 4000 metri.

In una tenda berbera

Quando riprendiamo il viaggio, 'auto aggredi-
sce una mulattiera sassosa che i porta fino ad
un altipiano brullo dominato da montagne lon-
tane. Due pastori berberi, avvolti in pesanti djel-
laba (la lunga tunica tradizionale con cappucciay,
vagano tra i cespugli con le pecore. P '

mo verso Amjgag e Amsker, insediamenti ber-

beri fuori dalle rotte turistiche. All'ingresso dei
villaggi le donne in abiti variopinti {(a volto sco-
perto, com'é tradizione fra | berberi) lavano |
panni o portano sulla testa fascine di legna e ci
salutano calorosamente. Sequiamo il letto di un
torrente ammirando la scenografia di rocce ros-
se, prima dell"arrivo a Ait Youl, Da qui scendiamo
a sud verso la route de Gorges du Dadés, inco-
ronata da un delirio di montagne sanguigne e
grandi massi a forma di goccia, tra i guali spun-
tana | ciuffi di palme da datteri lambite dall' oued
Dadeés, che scorre nella vallata.

All'alba imbocchiamo la strada per le Gorges du
Dades. Procediamo sulla pista rocciosa abbrac-
ciati da un luminoso silenzio fino a che, come un

Dalle kasbah alle ksar

Il salotto del Dar Ahlam Kasbah
Hotel di Ouarzazate,
Palmeraie de Skoura

The lounge in the Dar Ahlam
Kasbah Hotel in Ouarzazate,
Palm groves of Skoura

In a Berber tent

After about forty straight
kilometres, having passed

Ait Barka, the landscape
becomes an arabesque carved
into the mountainous view.
We reach Quarzazate after
four hours. From here we head
for Skoura and then turn left
toward Tondout, penetrating
the heart of the Atlas
Mountains. We follow

a riverbed and arrive in the
Berber village Imi-n-Oulaoun.
Ibrahim Boukyoud invites

us to visit his "gite d'etape”
(hostel). We continue on
towards Amjgag and Amsker,
Berber settlements. From
here we go south towards
the course of the Gorges

du Dadés, encircled by a
confusion of red haematite
mountains and enormous
drop-shaped rocks. At dawn
we turn into the Gorges

du Dades. We spot a solitary
Berber tent and the family
invites us inside. We start up
a surreal conversation using
gestures with the father,
mother and little girl, smifing,
breaking flat bread and
sipping boiling perfumed tea.
The path then brings us to
descend into the Gorges

du Todra again toward
Tamttaouchte. Once again

on a paved street, we travel
the 162 km to Erfoud, a "port”
to the sea of sand.

We will cross the desert on the
Algerian border, leaving the
path and camping for two
nights distant from everything
and everyone. We spend the
night in lovely Berber styled
rooms in the Auberge Kashah
Derkaoua, the last inhabited
outpost.
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farro @ orzo
Pregious grains: farro and barley

JEEn, 0

i i

di Chef Kum

-

/

irripetibiler spiega Giuseppe Lavazza, diretto-

editorial design

Se entrando in un bar chiedessimo
Y, alla prima personaincontrata di qua-
le Paese & originaria la pianta del caffé
¢l sentiremmo rispondere con buona proba-
bilita e convinzione che proviene dal Brasile.
A torto, infatti, I'America Latina & considerata
la culla del magico chicco, mentre ben pochi
sanno che in realta la pianta di Coffea arabica
affonda le radici fin dai tempi piU remoti nel
Corno d'Africa, in particalare negli altopiani
etiopi della regione di Kaffa, che regald anche
il nome di battesimo alla bevanda... Ma gue-
sta & solo una delle tante sorprese del nostro
viaggio alla scoperta del caffe.

il buono delle foglie
Nel suo lungo camming spaéiu~temporale
questo magico prodotta ha subito mille tra-
sformazioni, adattandosi perfettamente ai gu- ;
sti, agli usi e ai costumi dei popoli che 'hanno - 1{{!‘ i
adottato come bevanda elettiva dei momenti
conviviali, ma anche di importanti circostanze
rituali legate alle diverse fasi del ciclo vitale de-
gli individui (nascita, matrimonio, passaggio
all'ets adulta, morte). Questo patrimonio di
conoscenze e tradizioni & oggi raccolto in un
 elegante volume nato dal progetto “Coffee
Roots”, voluto e sostenuto da Lavazza (vede-
re il riguadro a pagina 37). «Da 110 anni la
nostra azienda & portavoce della cultura della
bevanda. Raccogliere in un libro saperi anti-
chissimi e mai scritti che rischiavano di svanire
& stato per noi un atto dovuto e un‘ayventura

\+ ' . ’ |
- -
J ; & . 4 re marketing del Gruppo.

’ e J' ; . o Il nostro viaggio "alle radici” del caﬁ_& ha ini-
!' s ': L f" ' ‘ zio sei secoll fa. Purtroppe non esistano trac-
' >~ * p ' / ’ ’ ce scritte che documentano I'uso e il consu-
' mo della bevanda antecedenti al XV secolo.
.4 - - v o | primi a parlare dell'esistenza di un decotto -
misterioso in grado di restituire forze e vigore k'
all'organismeo spassato furono i Sufi yeméniti.

. mistici dell'lslam che traevano beneficio dalla

l caffeina per rimanere vigili ed entrare
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