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TRAVEL GRAPHIC DESIGN

logotypes & brand identity / brochures / editorial design



ABOUT US

Graphic designers, artists and dreamers.

Monica —SPD-Scuola Politecnica di Design in Milan, graphic
designer and art director since 1983— and Giorgio —Brera
Academy in Milan, graphic designer since 1980.

A magical encounter, in 1990, saw the birth of our story

as a couple and, in 1993, our graphic design studio, Blu.
Alessandro —Car Design at Issam in Modena, Brand Design

Course at NABA in Milan— has joined our creative team 3
in 2023. %
(S
Being acute listeners and observers, we clearly identify our Q.
clients’ needs, taking an active, strategic role with our ideas,
suggestions and our long-established expertise. -
We can contribute to the development of a project with -
custom-tailored brochures, logotypes & brand identity, 2
packaging, catalogues and editorial design. -
We are always on the lookout for new, inspiring and ©
challenging ideas, where we can show our mettle. ;
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Preparing for a trip: can you think of anything more
exciting? The magic of uncovering new places and
unusual destinations is the essence of an infinite allure.
Every place has a soul, revealed in a harmony of colour
combinations and memorable graphics, expressing
sensations, emotions and awe.

We blend exciting texts with images that are engraved
in your hearts: aesthetics blend with shapes and

- ; graphics that are accurate, stylish and melodic.

v Each page is a window that opens onto the world.
/Q‘«s\ 2 Every journey unveils an idea, a project and an intuition:
TRAVEL Arabl?g 1/ with our graphics we bring your thoughts to life.

g (A £f T B This selection of brochures, tailor-made logos, brand
“ ' identity and editorial design conveys our creative spirit.
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CLAUDIA DA RIN

frawices WOTILS VILLAS & YACHT PARTHIAS WIWS & IVINTE CONTALY MY NIST TRAVEL TO@ Tidg
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ClaudiaDaR

Ntemational Sales Represegis

Claudia Da Rin provides world-class sales representation services for
Luxury, Boutique Hotels & Villas and unigque travel experiences.

1a ebraxcdn, 25 - San Falics

Mmarketingd sl clisdanml
clatia@Eirmeniacion com
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CLAUDIA DA RIN / brochure

More than 25 years

Increz

in USA, Cane ope, Australia, L

More Leads thanks to strong relationsl

More exposure through personal connections and one-on-one presentatio

More Conversions

Daily activities to promote the Hotels to buyers
lized in start up and re-branding

Sales & marketing




LAKE MAGOGIORE

BOLA BELLA: THE JEWEL oF Tl DORROMILAN RLANDS

THE DOLOMITES I ‘ LAKE GARDA

TUSCANY ) ¥ L @ - " " BORAOMEAN ISLANDS OY PRIVATE DOAT

VILLA TARANTO:
A DOTANICAL MASTERMECE

. \H-‘“"- . g ; ; 0 { Eurofie’s most spockacuior bolanical
£y e fivy

MAPOLI, CAPRI & COSTIERA AMALFITANAS

Ty T e N,
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o =y :‘ : SANTA CATERINA DEL SASS0:
A CLIFFSIDE SANCTUARY
Perched drarat
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CLAUDIA DA RIN / brochure / collection
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CLAUDIA DA RIN / brochure / experiences / classic Italy, grand tour

/' Few citios in the world
such

" ' — that captures with its honesty
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LLM LUXURY LAKES & MOUNTAINS

Claudia Da Rin
Luxury Lakes and Mountains
Prima Strada, 25 J 200400 Sogrote {Milano] / Italy
T #3895 02 TO3I0BESE / M +28 335 TO79079
flavdla@limeallectian. cam

wwalluaurylahesandmeuntains. com

Claudia Da Rin
Luxury Lakes and Mountains
Prima Strada, 25 /20090 Segrate (Milano) ttaly /T +39 02 70308556 / M +39 335 7079079
claudia@limcollection.com / wwe. luxurylakesandmountains.com

Luxury Lakes and Mountains
Prima Strads, 25 / 20090 Segrate (Milano) Maly /! T +39 02 70308556 / M +39 335 7079079 / M +39 333 959077
info@limeollectien.cam / claddia@limeallection. cam fwww. lusurylakesandmeuniains.com
Claudia Da Rin / Prima Strada, 25 / 20090 Segrate (Milano] Italy ! C.F DANCLDESCEIAZEEM / PAVA ITOZE4E500967




LLM LUXURY LAKES & MOUNTAINS




LAGO SCIN RESTAURANT / DOLOMITI / logotype & brand identity

DOLOMITES AUTHEMNTIC TASTE

§1LAGO
{SCIN

DOLOMITES AUTHENTIC TASTE
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LAGO SCIN RESTAURANT l“w“h“ﬁ_:;ml'
Locatied bago Sci, | :
F2M3 Lorrinag d'Ampezzo (BL) - Tealy

Ingoscinrestauranm@gmail.com




LAGO SCIN RESTAURANT /' DOLOMITI! / logotype & brand identity

DOLOMITES AUTHENTIC TASTE
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CAMERE & SUITES

ECLETTICHE E RA

GRAND HOTEL DUCHI D'AOSTA / TRIESTE / brochure




FOOD&WINE & natural wonders

G:RAND HOTEL ALAND RICH IN TASTE AND BEAUTY

GRAND HOTEL DUCHI D'AOSTA / TRIESTE / brochure / experiences

a - ACTIVE - lifestyle

OUTDOOR LIFE

| [

DUCHI| D'"AOSTA

£ |

T RIESTE

BARCOLANA, HISTORIG INTERNATIOMNAL SAILING REGATTA
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BYBLOS ART HOTEL VILLA AMISTA / VERONA / brochure

JOURNEY

LAgh
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BYBLOS ART HOTEL VILLA AMISTA / VERONA / brochure banqueting

OF ART AND CUISINE

Malticr Bianchi, Exective Chaf - 53 Michefin




BYBLOS ART HOTEL VILLA AMISTA / VERONA / brochure wedding

THE WEDDING OF YOUR




GRAND HOTEL Savola

MYTHOS HOTELS / brochures

a warm welcome

m “ﬁ“lﬂlﬁ

k* Grand Hotel Courmayeur Montblanc




CAPRI ON BOARD YACHT MANAGEMENT COMPANY

CCAPRI on BOARD

PRIVYATE YACLHTS

CAPRI on BOARD

YaLTHT ﬂlHﬂ-.ﬁ!Hih‘T C-H M & NT

CAPRI LIFE STYLE SRL
MAIN OFFICE = VIA CRISTOFORG COLOMBO, 73 = BOOT3 CAPRI (MA) } = ITALY
OPERATION OFFICE & VIP LOUNGE * MARINA DI STABIA = WIA ALCIDE DE GASPERI, 3139 BDO53 CASTELLAMMARE DI STABIA [NA) ® ITALY
DFFICE +3% 0B1 0093129 » MOBILE +39 328 9423700 » FAX +39 081 0097993 = INFOECAPRIONBOARD.COM
WWW.CAPRIONBOARD.COM
———
PIVAJCF, 07462291217 & INVOICE 501: WI¥VIKS » PEC CAPRILIFESTYLESALEPECIT
CAPITALE SOCPALE 10.000,00 & R.E.A, MA-ER5948 = UFFICIO DEL REGISTRO DELLE |IMPRESE PRESS0 LA CANMERS DI COMMERCIO NAPOLI
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CAPRI  AMALFI COAST SARDINIA PORTOFINO CINQUE TERRE

CAPRI on BOARD

P-R:% ¥ A . T°E AN A LM T.5

THE LUXURY YACHT FLEET

b "

DAILY EXCURSIONS & MINI CRUISES / CAPRI = AMALFI COAST

di L

CAPRI ON BOARD YACHT MANAGEMENT COMPANY / brochures

RI £§ ARD

= PRIVATE YACHTS

-CAPRI = AMALFI COAST » SARDINIA - PORTOFINO = CINQUE TERRE

PANY PROFILE

é¢ YOUR WISH IS OUR COMMAND 7
SMART LUXURY DEFINED BY HIGHLY BESPOKE SERVICES THAT FULLY ADDRESS YOUR PERSONALITY




LUKURY EXPERIENCE
and give yourself the thrill

of a short cruise

DAILY EXPERIENCE
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FLE OF MINI CRUTSE o>

CAPRI ON BOARD YACHT MANAGEMENT COMPANY / brochures
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THE SURROUNDINGS

A place of legend, home to the mythical Sirens, Capri is impossibly beautiful.
Replete with testimonies of its famol the nd is dotted with flambovant villas and lush gardens. Adored

by celebrities, intellectuals and the elite, a visit to Capri sta

A leisurely sail

xplore a superb garden and admire dramatic views from Villa San Michele in Anacapri, at the opposite end

r
af the island, the sheer beauty of this piece of Dolomite that somehow landed on the Mediterranean will capture around one of Italy 5

" Made of limestone ¢ cliffs abr Y emerge Tre e sea, capturing the essence of agic island. For - i : i
you, Made of limestone ock cliffs abruptly emerge from the sea, capturing the e gic island. For : tl-i Crlllll 1 ITlUSt famous lslands

moments of peace and tranguillity, head to Monte Solaro or the Sentiero dei Fortini, admire Via Krupp, a marvel G G L
1] peshy TRt
of aesthetics, plunging down to the sea, while the world-famous natural wonder of the Blue Grotto is a triumph of

=

L{ .;I . L |
azure colours in a superb game of lights that defies reality. i J FlEHJ.TI.l-""Il‘.1 Jodn i 4
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SU GOLOGONE EXPERIENCE HOTEL /1 SARDEGNA
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SU GOLOGONE EXPERIENCE HOTEL / SARDEGNA / brochure / experiences

\Nisit the vegetitble ¢ '
and the aromatic
herbs route ]

-
or Do \ cheese tasting |
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brochure
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experience
blue

/] brochure / experiences

L'EA BIANCA LUXURY RESORT / SARDEGNA
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PATH DMC / PUGLIA / logotype & brand identity

PAT H AT H

WALKS TALKS & BEYOMND WALKS TALKS & BEYOND

I=’A-I_ —

WALKS TALKS & BEYOND

FPATH

WALKS TALKS & BEYOND

_I='A'T']—I

ﬁtﬂ-ﬁ '!ﬂ.l'.!lt-ﬁ- -ﬂ. BE‘I"BHD

Path srl
via Carretti, 5 = 73010 Arnesano = Lecce = ltaby
P VA S CF 05058160754
Angela@experience-path.com = Andrea@experience-path.com
WINW EXperience- path.com
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PATH DMC /s PUGLIA / brochure

Y
-

we place authenticity at the core of our credo.

Mot your average active tour DMC,

Stemming from Puglia, not only da we grasp the
essence of southern Italy, but are also eager 1o convey

enthusiasm and passion for our country with gusto.

. In fact, aptly recalls Neolithic graffitl from

the Grotta del Cervi in Porto Badisco, south of Otranto.

Targeting the B2B and B2C markets, we plan, organise and oversee
every aspect of an all-inclusive holiday, anticipating the client’s needs,
assisting with any enguiry and providing the utmost flexibility; every
experience becomes an exclusive, intimate affair that will exceed

expectations. Creative and innovative, we deliver matchless

bespoke active and culinary experiences for individuals,

small groups and Tamilies, where beauty really lies In the
lourney. Socialising with the locals, you will capture

thelr secrets, explore hidden gems across several
regions and learn that feelings and emotions go hand

in hand with culture and identity.




Enchanting
atmosphere
& a magical
allure

RELAIS HISTO HOTEL & SPA / PUGLIA / brochure

SANFIETRO SUL MAR FICCOLO

ek ok kok




FRANGIMARE VILLAS / ISOLE EOLIE / brochure

~—X La Segreta




Vs
DOLCE
\JI11

TRAVEL\\CLUB

LA DOLCE VITA TRAVEL CLUB
RAIROBI » KEMYA

TEL +254 705660097
IMFORLADOLCEVITATRAVELCLLIB. COM
AW LADOLC EVITATRAVELCLUB. COM

LA DOLCE VITA TRAVEL CLUB

TRAVEL

WETT!

WWWILADGLCEVITATRAYELCLUL SOM

TEL =254 705880097
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e o



INTERNATIONAL ALBA WHITE TRUFFLE FAIR

-
NOVEMBER

LA DOLCE VITA TRAVEL CLUB /' KENYA / brochures / experiences in ltaly

CULTURE

f

L5
- .
%ﬁi“r

GREAT CLASSICAL MUS LS

TRAYELLCLUB /

TR




SPA EXPERIENCE

Lflev\\",

DOLCEY,
N2

TREAVELDNCLUB : - - 4 T— TRAVELLCLUB

DAY 4, DAY 5, DAY &

sandarn Odentol

LAKE COMO TOUR Ofd RIVR MOTORBOR

DISCOVERING VILLA BALBAMIELLD

LA DOLCE VITA TRAVEL CLUB / KENYA / brochures / itinerary in Italy

CASTIGLION DEL BOSCO GOLF CLUB (SIENA) LA BAGNAIA ROYAL GOLF (SIENA)

TRAVEL\\CLUB

VWl
Galleries, hat

' Tuscany's finest and most pictoresque golf courses, while

des at their disposal for sight touring, top tashion hous

smodation at Villa Medici Fi
it Helvetia&Bristol Hotel Flo
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A Fully Costomizable Luxury Experience

Déscover the ultimats in pevsonalized cycling travel
with aur privte, tafar-made eycling tour, designed
antienly around yoor peoferences Whather you'ne
locidng dor 2 relased scenic ride throwgh vereyards
and coastal roads o & challenging adventues over
Eennthisking moustaln pastes, we croate the paiioct
Hinariry fust for you. With & minimuen stay of just 2
nights, yeed ke the Basibility 1o choose the dustion,
pace, and style ol your cydling jewmey.

N Your Cycling, Your Way
* Tailor-mada eyeling tours for & misismum of 2 dina

from 2 to 14 people
Cheose your prefemed routes - soenic coastal reads,
railing countryside, or challenging elimbs

= St yoir gwn pace - from leliurely des 1o

high-pesrformance training sassions.
Seloct your ideal dates - travel when it suits you,
fis fnnd achadule

= Stay in one or monre hatels - whatewer fits your

el sty

Whether you're & 108 traveler, couple, family,

o prtvabe greup, we ensure evedy detail i Aewlesaly
plarmed, from top-qualty Edns and expaet guides
1o persenalized support setiles and concieige
services. This ls more than just a cycling Tour = its

i bespoke hunary whats ey -
detignad mround you.

Tuscany

_“Strade Bianche”
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A eyeling heScday in Tuscany is tha perlect wiry to apl
ana of [aly's most Bunning regicns, With breathtakini
Lanclscapas, rich history, snd exceptional food and wir
T v offers an unforgeitable experence on bvo
ahale

Cydle through ralling hilly, pic que winaysrds, and
kconic cypress-lined roads, sach mesfe showcasing
Tusemy's natural besaty. Explose histedic v fka
Shamis and Spn Gimbgasng, untover bidde villsges,
and Immase yoursell in the region’s timaeless cham,
Vious gan also savour every momant off the bile with
frmabshy pen pacwd Italion dishea, local chintes, and wodl
rmncramad winas like Chisngl and Brunallo di Mantalcin

Whisther you're an exparenced cyclist o preler 8 men
mlaxgd pace. cui Tuazany cycling tours are designe 1t
wult o wiill bevols and interosts.

* GRAVEL TOUR * SPRING/FALL TOUR

= REGULAR ITINERARY - for recreational cychist level
Cycling tima: 374 Higurs per day
Ride divtance; £0750 KM per day
Chmbing ascent: SO0/ 000 mt per day

= EXTENDED IMNERARY - for enthusiast or avid cycha level

Cyeling time: 475 Hours par diy
Hide distance: 80770 KM par day
Chmibing ascent: 1100/1400 mt per day

o more inlo see wivw hirides,com

HIRIDES CYLING EXPERIENCES IN ITALY /

brochure




KIBOKO RIVER CAMP / KENYA / logotype & brand identity
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Kiakp River Camp is in a prime location

&t the entr; o of Kefya" 6L and - elegance and comilort, bul the real keory

st ¥ 5, wilene among = - - & £0 stand by a river that has flowed the same
breathitaking scenery, acaciad and patches of vegetation I el / J far thoutands of years. Galana River will accompary
ane aimiast all the major witd animals that can be found & . 1 avary moment of your day and the song of tha water
n equaterinl Africa, Inthuding the large préedslors . 1 e S % 5 will lull you penthy; in this timeless place

KIBOKO RIVER CAMP / KENYA / brochure

CONNECT WITH THE WILD

iver Camp.

y around the camp and
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LLM / MAGAZINE / editorial design
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LLM /s MAGAZINE / editorial design

A floating swimming pool on the lake
becomes reality in this most stunning destination,
where allure and charm abound.




Lan Lardd

LLM / MAGAZINE / editorial design

y LAGO '[?'D.Ii_fA - . : VILLA CRESPI
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VILLA CRESPI
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Next door to splendid Orta San Giulio, this five-star
Moorish extravaganza is the amusingly eccentric dream of
cotton trader Benigno Crespi, who had it built in 1879.
Recently renovated, the style and passion of the past
are epitomised by the current owners, Cinzia Primatesta

and Antonino Cannavacciuolo. The Two-Michelin-starred Fa . e Opulent interiors, silk walls, four-poster beds
: 4 and sprawling gardens. Villa Crespi is a star that shines

restaurant is led by the chef patron in an extraordinary g el
an e internationa ﬂSpr all Y sfene,

culinary journey across Italy. Relax in the sublime Ayurvedic
wellness suite and fantasise about the extraordinary
surroundings. The history, art and nature of a sublime
veniue leave guests with lasting memories in what used to
be a meeting place for artists, poets and the royalty.

1407
LM L esluide
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i bello & i buono dell Talia u.:;h’mumfa <+ good taste in Haly and !I#mw_fm;d the world
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Sardegna
escluswa - la Costa Smeralda

Sardinia special: Emerald Riviera

QOIOH SSIMA  Ypamore ditavanda __ o Rosse destate: fragole e ciliegie
TOI"I NO Sspagna da scoprire Sudafrica: stile coloniale e vini doc

Discovering Spain ¥ South Africa: Colonial Style and DOC Wines
Gluttonous Turin g G . ! :
Sapore di sale iz Colline d'incanto: il Senese
The taste of salt Bewitching Hills; the Senese

2 0 U\_I'EEI{EI"Id Alto Adige: A0 e N,
dl pl‘lmaver'a arte gnurmande in quota . ‘{{}0 vdcanze I‘:hl {Ef’f’ﬁ‘f{} H atlegatﬂ Ulﬂggl in l'l‘.“gﬂlﬂ'

20 springtime weekends Alto Adige: gourmand art on the mountains = Free supplement: 400 “tasteful” holidays. Gift travels

Vie

wwnw.viedelgusto.it
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Al sole dellédaldive
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VIE DEL GUSTO /' MAGAZINE / editorial design
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Costiera Amalfitana

suggestionij; ply 2

Amalfi Coastine: blue enchantments - 'ﬂ'__; [ i

Venezia da mangia;'ui

Tasteful Venice -4
ﬂ "oy

Fiesole: I'esclusiva collina di Firenze

Fiesole: the exclusive hill of Florence

Spiagge e calette segrete di Sardegna
Intimate beaches and sea r'm'seg.'i Savdinia

Delizie di ghiaccio: granite
oo delfcacies: the granita

Le Vie del Vino: novita d'estate

The routes of wine: summer news

travel Positano e le alfre

amiche artigianali, apprezzate in tutto il mondo,

esenlano wno del cardini dell economia locale

imento del tornio, preciso e fan-
@ Con cui ar i
] ) ci: le barche, i g
ne che si recano alla fontana, la luna,
2 |'asinello. C'e pol la carta fatta a mano,

altro significativo stendardo artigianale del com-

cartierg
otti nel Mu-
odellacarta.it) che

se0 della Cerami-

Una montagna di cose buone
Tuttavia da queste parti | prodott d'artiglanato
tout court sono sempre pid sovrastati da una
montagna di tipicita golose. Sulla ve

senza dubbiosuan a il limone lgp della Co-
sta di Amalfi, un frutic g allungata mai
inferiore al 100 grammi, d’aroma e profumao

variabile as le tradizioni familiari e pae-
»0No a base di limone anche comy

nellate e una serie di ghiottissime torte.

Gozzi inun porticciol
Sopra, una delle imbare
utilizzate per |
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Ceramiche di Vietri esposte
inun neg di souvenir
a Ravello

mics from Vietri on display
in a souvenir shop in Ravella

From ceramics to paper

Enticing Postano boutigues

18 orfer
for shopping. First
oloured

irldwide

rafted

5. Hand made
rther proc
proudly upheld |
the technique ganing
nd drying

de the Museo
t Vietri
ir imanc
r thirty or mor
ong the
a traartional




travel charme nel deserio

Qui sotto, La Gazelle d'Or Hotel
a Taroudant; in alto, Les Jardin
des Douars a Essaouira

Below: the Gazelle d'Or Hotel
in Taroudant; above, Les fardin
des Douars in Essaouira
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me travellar

toetainy Wi da et fweeen

Dopo una quarantina di chilometri di rettilinea,
la strada si trasforma in un serpente su per le
colline purpuree e, passata Ait Barka, diventa un
arabesco inciso sui paesaggi montuosi, Arrivia-
mo a Quarzazate dopo guattro ore. Visitiamo la
kasbah di Taourirt, per comprare | bei tappeti
berberi. Da quic dirigiamo a Skoura e poi sval-
tiamo a sinistra per Tendout, addentrandoa nel
cuore dell'Atlante. Piantiamo il primo bivacco su
un planoro o al villaggic di Tabia Ait Zarghar
el'indomar affrontiame una sterrata per arram-
picarci sui monti. Entriamao nel letto di un fiume
e, superato il canyon dell'Cued Assif, dove
"sbocciano” grappoli di case color terra, giun-
giamo al villaggio berbero di Imi-n-Oulagun.

ud ¢ invita ad entrare nella sua

conti di montagna, Da vent'anms, infatti, guida i
trekking sull’ Atlante fino a 4000 metri.

In una tenda berbera

Quando riprendiamao il viaggio, I'auto aggred
sce una mulattiera sas che ¢i porta fino ad
un altipriano brullo dominato da montagne lon-

ppuccia),
vagano tra | on le pecore, Pr uia-
mo verso Amjgag e Amsker, insediamenti ber-
berl fuori dalle rotte tunistiche. All'ingresso dei
villaggi le donne in abiti variopinti (a volto sco-
perto, com'é tradizione fra | berberi) lavano |
panni o portano sulla testa fascine di legna e ci
salutano calorosamente. Seguiamo il letta di un
torrente ammirando la scenografia di rocce ros-
se, prima dell’arrivo a Ait Youl. Da qui scendiamo
a sud verso |a route de % du Dadés, inco-
ronata da un delirio di montagne sanguigne e

grandi massi a forma di goce

tano | cuffi di palme da datteri lambite dall'oued
re nella vallata.

occhiamo la strada per le Gorges du
di sulla pista rocdi bbrac-
ciati da un luminoso silenzia fino a che, come un
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I salotto del Dar Ahlam Kasbah
Hotel di Quarzazate,
Palmeraie de Skoura

The lounge in the Dar Ahlam
Kashah Hotel in Ouarzazate,
Palm groves of Skoura

In a Berber tent

After about forty straight
kilometres, having passed

Ait Barka, the landscape
becomes an arabesque carved
into the mountainous view.
We reach Ouarzazate after
four hours, From here we head
for Skoura and then turn left
toward Tondout, penetrating
the heart of the Atlas
Mountains. We follow

a riverbed and arrive in the
Berber village Imi-n-Oulaoun.
Ibrahim Boukyoud invites

us to visit his “gite d’etape”
(hostel). We continue on
towards Amjgag and Amsker,
Berber settlements. From

here we go south towards
the course of the Garges

du Dadés, encircled by a
confusion of red haematite
mountains and enormous
drop-shaped rocks. At dawn
we turn into the Gorges

du Dades. We spot a solitary
Berber tent and the family
invites us inside. We start up

a surreal conversation using
gestures with the father,
mother and little girl, smiling.
breaking flat bread and
sipping boiling perfumed tea.
The path then brings us to
descend into the Gorges

du Todra again toward
Tamttaouchte. Once again

on a paved street, we travel
the 162 km to Erfoud, a "port”
to the sea of sand.

We will cross the desert on the
Algerian border, leaving the
path and camping for two
nights distant from everything
and everyone, We spend the
night in lovely Berber styled
rooms in the Auberge Kasbah
Derkaaoua, the last inhabited
outpost.
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! Se entrando in un bar chiedessimo

o alla prima persona incontratadi qua-

' le Paese & originaria la pianta del caffé

¢l sentiremmo rispondere con buona proba-

bilitd e convinzione che proviene dal Brasile.

A tarto, infatti, I'America Latina & considerata

{a culla del magico chicco, mentre ben pochi

sanno che in realta |a pianta di Coffea arabica

affonda le radici fin dai tempi pid remoti nel

Corno d'Africa, in particolare negli altopiani

etiopi della regione di Kaffa, che regald anche

il nome di battesimo alla bevanda... Ma que-

sta @ solo una delle tante sorprese del nostro
viaggio alla scoperta del caffe.

— il buono delle foglie
Nel suo iungu camming sgazmvtemporale
questo magico prodotto ha subito mille tra-
sformazioni, adattandasl perfettamente ai qu-
sti, agli Usi e ai costumi dei popoli che I'hanno
adottato come bevanda elettiva dei momenti
conviviali, ma anche di impni':énti circostanze-
rituali legate alle diverse fasi del ciclo vitale de-
gli individui (nascita, matfifnt:ﬂh&.pas_saggio
all'ets adulta, morte). Questo patrimonio di
conoscenze e tradizioni & oggl raccolto/inun
: Jelagantar volume nato dal progetto “Coffee
EG&E"‘ voluto e sostenuto da Lavazza (vede-
e il riq,uadm»a pagﬁla 37). «Da 110 anni la
ostra azient pg:mﬂace della cultura della
bevanda. Raccﬂglfere in un libro saperi anti-
chissimi e mai scritti che rischiavano di svanire
@ stato per noi un atto dovuto e un‘avventura
irripetibile» spiega Giuseppe Lavazza, diretto-
re marketing del Gruppo.
Il nostro viaggio "alle radici® del caffé haini-
zio sei secoli fa. Purtroppe non esistono trac-
ce scritte che documentano I'uso e il con:
mo della bevanda antecedenti al W seeafo
| primi a parlare dell'esisterza di un decotto
misterioso in-grade dj restituire forze e\vigore
all'organismo spossato furono | Sufi yemeniti,
mistici dell’lslam che traevano beneficio dalla
caffeina per nmanere vigili ed entrare

di Chef Kui
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