brochures & catalogues / editorial design / logotypes & corporate identity / packaging / advertising / illustration



ABOUT US

“Let me not to the marriage of true minds Admit
iImpediments.” It is easy to be romantic when your
name is William Shakespeare. Perhaps a little less so
when you share your working life with your partner.
And yet, as a married couple, we achieved a successful
enterprise thanks to our passion for design, the arts,
drawing and photography.

After having graduated from the prestigious Brera
Academy and SPD-Scuola Politecnica di Design in
Milan, we undertook our projects and then opened

Blu, our graphic studio, in 1993.
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+ Being acute listeners and observers, we clearly identify
n our clients’ needs, taking an active, strategic role
iy with our ideas, suggestions and our long-established
expertise. We can contribute to the development
of a project and individual brands alike, with
) custom-tailored brochures, catalogues, packaging,
. logotypes and editorial products.
- Our creative team is always on the lookout for new,
- inspiring and challenging ideas, where we can show
- our mettle.
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ragster was created for those who have a
genvine passion fer music in the cor.

Music than can be listened fo of realistic levels and
with a quality of reproduction that does full justice

to the concert stage. From crystal clear highs to

the deepest lows, ot any volume level and with no
distortion. Accurate and reclistic performance of all
types of music.

From the beginning, Dragster was engineered as high
end car audio components that will be considered
“future produds” from many decades to come.

Using both established and revolutionary technologies
to deliver an exceptional combination of performance
ond value. Drogster circuit designs and topology were
specifically created for maximum flexibility, giving
owners the option to expand and re-configure their
systems should they decide to change automabiles or
upgrade their car audio system.

In developing the line we worked with engineers,
installers and auto manufacturers, testing and refining
our producis in the most rigorous and demanding
environmental conditions. From the development of
improved production techniques, every effort was
made fo achieve the ultimate combination of
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unparalleled reliability and relentless pedformance.
We combined ltalion inspiration and flair with
advanced lechnology and the magical result was
Dragster. Already we are exporting our car audio
line to four continents and today Dragster is
distributed over the world.
We have won justly deserved and accolades from
spedalists in many European countries. In cor audio
shows and fairs all over Europe, in the installation
bays of the best dealers, Dragster has quickly won
universal recognifion.
The European press have tested Dragster amps and
speakers with successful results, acknowledging their
superior closs and fantastic performances.
Now we can say that Dragster has won the
recognition and success that it deserves. C . . h I d H H H

Deogster chooses anly specalted tachwicl declers reating an impact that leads to riveting emotions,
who are professionals in their field and recognize
quality and performance when they fest ond evaluate
product. They will happy to demonsirate the advanced
and unique features offered by Dragsier and let you

experience the thrill and excitement of truly
exceplional car audio.

renewed interests and boundless curiosity.

A brochure must enchant and amaze, tell a story
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and leave room to imagination. Gripping texts,
where breath-taking images and harmonious colours

blend and give rise to a superlative balance.
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Impeccable service,

logistical support,

Itinerary planner

and customised solutions
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Unwind, have fun,
L _ and give yourself the thrill
‘#‘ of a short cruise
1
B *{ e Preparing for a trip: can you think of anything
| o 2 ; more exciting? The magic of uncovering new places,
aatmans. 7 oo il =3 new destinations, raring to go and discover towering
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The earth is replete with fabulous, beqguiling places
waiting to be discovered and admired: telling

their story with captivating images and texts

BROCHURES
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is the essence of an infinite allure.
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CATALOGO NOVITA 7.1

AFFENDIX CATALOGO 70
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A tool that combines aesthetics and substance, where precise
information is displayed in a creative, impressive fashion
and technical photographs enhance the quality of the product.

A catalogue must speak for itself and be the first resource
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employed by sellers and buyers alike.
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NUOUAINFDRMATICA A COMPETERE MEGLIO
PER DARE ALL'AZIENDA LA
Words and images, where readability is paramount ’ REATTIVITA CHE LATTUALE
SITUAZIONE COMPETITIVA
and is heightened by the choice of photos and " el oct R

the harmony of colours. Every magazine sets its tone DISPORRE DI UNA
INFRASTRUTTURA IT

and requires a diverse graphic awareness. FLESSIBILE E GOVERNABILE
IN FUNZIONE DEI PROCESSI

DI BUSINESS. A QUESTO LA
\\g " TECNOLOGIA PUO GIA
'I.

It is important to fashion various reading layers,

as well as the main text, via contents, captions and
DARE UNA RISPOSTA, MA
asides: this is how readers channel their attention. VA SOSTENUTA DA UNA
PARALLELA EVOLUZIONE
DELLU'ORGANIZZAZIONE

\ \ D'IMPRESA

FLESSIBILITA’

Al GOVERNANCE PER DARE

Fragole&Ciliegie. Mature in giugno,
sono succose delizie per il palateo,

he simbaoli della tentazione

di stagione

Batman

Forever
Val Kilmer, Nicole Kidman
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Travelling is a dream that begins before leaving.
The mind wanders around places and landscapes,
paths and tastes, people and traditions;

the fascination of gripping texts combined with
images that leave a lasting mark on your heart.
Each page is a window that opens onto the world.
A travel magazine is not easily forgotten and

is an invitation to set off and explore.
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Packaging is like a dress, adding a personal touch

and recognisability to a product.

Anything can be employed -- art, design, illustrations,
photography, lettering. What matters most is to make

a product unique and iconic.
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A matter of style
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AUDIO ART

Strong, simple, coloured and creative.

Catch the viewer’s attention with a few, essential
elements: a clear, concise message combined
with a gripping, declarative image.

Being memorable is the essence of it all.

ADVERTISING




ILLUSTRATION
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The oldest artistic
creation in the world,
illustration stands

for the freedom to tell

a story with colours and

the use of imagination.




gr aphic design

Strada anulare, torre 7 - San Felice / 20054 Segrate (Milano) / Italy
tel. +39 02 7531672 / mobile +39 347 3035122 / +39 348 2201816

info@blugraphicdesign.com / www.blugraphicdesign.com



